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The Interest of Moroccans toward their Euro-Med 
Neighbours

 Fadma AIT MOUS

ΖQ� DQDO\VLQJ� WKH� WUHQG� YDULDWLRQV� EHWZHHQ� WKH� SUHYLRXV� DQG� PRVW� UHFHQW� $QQD� /LQGK�*DOOXS� SROOLQJ��
Fadma Ait Mous tackles the hopes and perspectives of Moroccan citizens for the coming years, and their 
perceptions towards their European and Southern Mediterranean neighbours. The author highlights the 
H[SHFWDWLRQV�RI�0RURFFDQV�DERXW�WKH�8QLRQ�IRU�WKH�0HGLWHUUDQHDQ�SURMHFW��DV�ZHOO�DV�WKH�HPHUJHQFH�RI�D�
renewed level of Euro-Med engagement, principally as a result of new migratory trends in the region.

$V�SDUW�RI�WKH������HGLWLRQ�RI�WKH�$QQD�/LQGK�5HSRUW��WKLV�
text presents a comparative analysis of the results of the 
WZR�ZDYHV�RI� WKH�$QQD�/LQGK�*DOOXS�3ROO�FDUULHG�RXW� LQ�
Morocco in 2009 and 2012, with a underlying common 
TXHVWLRQ�� µ'R� WKH� UXSWXUHV�FRQYHUJHQFHV� LQ� WKH� UHJLRQ�
have an impact on relations between societies and within 
in the region?”

7KH�3ROO�HQTXLU\�LV�FHQWHUHG�RQ�D�VHW�RI�LVVXHV�FODVVL¿HG�
LQWR� IRXU� PDLQ� DUHDV�� LGHQWL¿FDWLRQ� DQG� SHUFHSWLRQ� RI�
the Mediterranean, importance of mutual learning, 
LQWHUDFWLRQV� LQ� WKH� UHJLRQ�DQG�¿QDOO\�SHUFHSWLRQV�DERXW�
values. This paper describes the evolution of the results 
of Moroccans surveyed in 2009 and 2012 in relation to 
these issues and attempts, to the extent possible and 
with the limitations of the method used, to interpret the 
stagnations and developments.

3HUFHSWLRQV� RI� WKH� 0HGLWHUUDQHDQ� UHJLRQ��
LGHQWL¿FDWLRQ��FKDUDFWHULVWLFV�DQG�XVHV

With respect to the issue of countries linked to the 
Mediterranean, the responses of Moroccans in 2012 
FRQ¿UP� WKH� ����� UHVXOWV�� $VNHG� DERXW� WKH� FRXQWULHV�
that come to mind when thinking about this region, 
Moroccans respondents identify Spain (81%) and 
0RURFFR�������FOHDUO\� LQ�¿UVW�SODFH�DV�FRXQWULHV�RI�WKH�
UHJLRQ�� ,Q� ������ WKH\� LGHQWL¿HG� WKHLU� QHLJKERUV� LQ� WKH�
Maghreb in the third and fourth position, while in 2012, 
HYHQ� LI� $OJHULD� ZDV� DJDLQ� LGHQWL¿HG� RQ� WKLUG� SRVLWLRQ�
�������7XQLVLD� UDQNHG�RQO\� LQ�¿IWK�SRVLWLRQ� ������� ,WDO\�
LV�LGHQWL¿HG�LQ�IRXUWK�SRVLWLRQ�������DQG�)UDQFH�LQ�VL[WK�
position (39%). Always at the end, the two least cited 
countries, less associated in the minds of the Moroccans 
surveyed as part of the region are Turkey and Greece 
- despite the current cultural and tourist attraction of 
Turkey among Moroccans (IEMed, 2013). Knowledge of 
the Mediterranean by Moroccans respondents appears 
to be related more to the geographical proximity to Spain, 
and the Maghreb neighbors, Algeria and Tunisia, than to 
countries such as Egypt, Turkey and Greece. 

In general, respondents maintain a good image of the 
region: and associate it with hospitality (86% in 2009 
and 89% in 2012), history and common cultural heritage 
(88% in 2009 and 89% in 2012). To these positive 
features is to be added also the ‘Mediterranean lifestyle 
and gastronomy’ which is still widely cited with a net 
increase in 2012 (81% from 72% in 2009). 

Despite highlighting these positive values, which are 
also at the core of the collective image about neighboring 
countries, the Mediterranean is also referred to as an 
‘unsettling’ area. The countries bordering the southern 
Mediterranean shore experienced a turbulent year 
in 2011 in terms of regime change (Tunisia, Egypt, 
etc.) and constitutional changes (Morocco), as a 
consequence Moroccan respondents seem wary facing 
these evolutions and disillusioned about their impact 

6RXUFH�RI�FRQȵLFW�

Hospitality
89
86

69

Resistance to change 

70
83

Mediterranean way
of  life and food 72

81

81

6XUYH\� 4XHVWLRQ�� ,� ZLOO� UHDG� RXW� D� VHW� RI� LGHDV�LPDJHV� WKDW� PD\�
come to the minds of different people, and please tell me, if you think 
these characterize the Mediterranean region strongly, somewhat 
or not at all? %DVH� % of all respondents, % of the sum of ‘Strongly 
characterize’and ‘Somewhat characterize’answers are shown 
���$QQD�/LQGK��*DOOXS�3ROO�������

Chart 13.1
Characteristics of the Mediterranean region 
for Moroccans
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as they insist on resistance to change as an important 
feature of the Mediterranean with a sharp increase since 
2009 (from 72% to 81% in 2012).

The other feature, negative if we can say, is to perceive 
WKH� UHJLRQ�DV�D� VRXUFH�RI� FRQÀLFW��7KH�PHQWLRQ�RI� WKLV�
WUDLW�KDV�LQFUHDVHG�VLJQL¿FDQWO\�VLQFH�������IURP�����WR�
81% in 2012).

:LGH�H[SHFWDWLRQV�YLV�D�YLV�WKH�8I0

When asked about the contribution to their country of the 
Union for the Mediterranean (UfM), still in an embryonic 
state, the Polled Moroccan expressed broad expectations 
ERWK� LQ� WKH� VRFLR�HFRQRPLF�� FXOWXUDO� DQG� SROLWLFDO� ¿HOG��
Thus, they consider that the UfM will inspire more 
energising aspects for their society at the cultural level for 
increase respect for cultural diversity and commitment to 
spiritual and moral values; at the socio-economic level in 
terms of social solidarity, innovation, entrepreneurship, 
FRQFHUQ�IRU�WKH�HQYLURQPHQW��G\QDPLVP�RI�\RXWK��¿QDOO\��
at the political level, for greater freedom (individual, 
gender equality, consolidation of the rule of law). These 
high expectations are prioritized as follows: respect 
IRU� FXOWXUDO� GLYHUVLW\� FRPHV� ¿UVW� ������ ZLWK� D� VOLJKW�
increase over the 2009 results (87%); social solidarity 
which is cited by 92% (89% in 2009), and innovation 

and entrepreneurship (with almost the same percentage 
in the two waves: 92% in 2012 and 93% in 2009). Thus, 
Moroccan citizens think that the UfM will contribute to 
make their economy more innovative and dynamic. 

The expectation which seems a little shifted with respect 
to the dynamics of social movements that took place in 
Morocco, particularly in late 2010 and all 2011 (examples 
of unemployed graduates, ‘20 February movement’) is 
linked to youthful dynamism. Moroccan respondents 
consider that the UfM will have positive effects on 
youthful dynamism in their society (90% in 2012 and 
86% in 2009). Expectations related to freedoms and 
to the rule of law are cited in 2012 (90%) with a same 
percentage as concern for the environment, marking an 
LQFUHDVH� RI� ��� VLQFH� ����� ������� 7KH� DWWDFKPHQW� WR�
spiritual and moral values also had an increase of 3% 
������ FRPSDUHG� WR� ����� ������ UHÀHFWLQJ� 0RURFFDQV�
expectations towards the UfM also in relation to these 
values. Finally, another variable related to the realm of 
freedom, is the expectation for gender equality which 
remained at the same level (88%) since 2009. 

The appeal and attraction of Europe

7KH�PRVW�VLJQL¿FDQW�FKDQJH��(XURSH�LV�LGHQWL¿HG�DV�WKH�
¿UVW�SODFH�WR�VWDUW�D�QHZ�OLIH��0RURFFDQV�KDYH�LGHQWL¿HG�
WKLV� GHVWLQDWLRQ� ZLWK� D� VKDUS� LQFUHDVH� LQ� ����� �����
compared to only 19% in 2009); while destinations in 
other SEM countries seem not to interest Moroccans 
as much as they did in 2009 (from 68% in 2009 to 
����LQ�������� ,Q�YDULRXV�VWXGLHV�RQ�WKH�SHUFHSWLRQV�RI�
Moroccans, the attraction to Europe always dominates. 
If it has decreased somewhat during the ‘economic 
crisis’with the issue of ‘return of immigrants,’from the Poll 
UHVXOWV�LW�ZRXOG�DSSHDU�WKDW�0RURFFDQV�UHWXUQ�WR�WKHLU�¿UVW�
choice attractive destination. The remaining destinations 
(America, Golf, Asia, Africa etc.) do not seem as 
interesting to Moroccan citizens. Thus, America that was 
preferred in 2009 by 8% of respondents, decreased in 
2012 to only 6%. Gulf countries have gained 3% since 
2009 (from 2% to 5%).

Moroccans are interested in news about European 
FRXQWULHV�VLQFH�WKH\�UHSUHVHQW�WKHLU�¿UVW�LGHDO�GHVWLQDWLRQ�
to rebuild a new life. The clear change since 2009 concerns 
the interest in the religious and economic aspects. Thus, 
the level of interest in information related to religious 
EHOLHIV� DQG� SUDFWLFHV� KDV� HYROYHG� VLJQL¿FDQWO\� RI� ����
IURP�����LQ������WR�����LQ�������6LPLODUO\�� LQWHUHVW�LQ�
HFRQRPLF� FRQGLWLRQV� KDV� DOVR� LQFUHDVHG� E\� ���� IURP�
����LQ������WR�����LQ�������)LQDOO\��WKH�LQWHUHVW�LQ�WKH�
Europeans’ lifestyle and cultural life saw an increase 
IURP�����LQ������WR�����LQ�������7KLV�LQWHUHVW�UHÀHFWV�
the information needs about countries to potentially build 
a new life in. This is why the cited religious, economic 
and cultural aspects seem more interested in the extent 

6XUYH\�4XHVWLRQ� Your country along with European and SEM countries 
has joined a project called the UfM. Which of these aspects do you think 
your society can gain from such a shared project?
%DVH�� �� RI� DOO� UHVSRQGHQWV�� �� RI� WKH� VXP� RI� µ'H¿QLWHO\¶� DQG�
µ0D\EH¶DQVZHUV�DUH�VKRZQ����$QQD�/LQGK��*DOOXS�3ROO�������

Chart 13.2 
What Moroccans can gain from the UfM

Respect for cultural diversity 
93
87

Social solidarity 
89
92

Youthful dynamism 
85
91

Individual freedom and the rule of law 
86
90

Concern for the environment 
86
90

Attachment to spiritual and moral 
85
89

Gender equality 
88
89

Innovation and entrepreneurship 
93
92
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that these are the areas that usually cause problems 
(integration and others) once in Europe. On the other 
hand, political information does not appear, according to 
these results, as a priority interest. 

The process of interactions 

LQ�WKH�(XUR0HG�UHJLRQ

According to the 2012 Poll, Moroccan respondents 
claimed to have interacted extensively with people 
from Europe (57%), a clear evolution compared to the 
2009 Poll (38%). On the other hand, their answers 
about the ways and places of interaction do not seem 
to give us clear and decided results. Indeed, the choice 
of 27% of respondents in 2012 (against 3% in 2009) 
for the ‘others’options in their response does not help 
LQ�WKH�LGHQWL¿FDWLRQ�RI�WKH�PHWKRGV�DQG�VSDFH�RI�WKHVH�
exchanges. The only type of interaction that clearly 
evolved is within the same neighborhood: from 10% 
in 2009, it increased to 21% in 2012. This result is 
VLJQL¿FDQW�LQVRIDU�DV�LW�SURYLGHV�LQIRUPDWLRQ�RQ�LPSRUWDQW�
sociological evolution, namely the Europeans settlement 
LQ�0RURFFR��JRLQJ�IURP�WKH�SUR¿OH�RI�H[SDWULDWLRQ�WR�WKH�
one of emigration.

%H\RQG� JHQWUL¿FDWLRQ� SURFHVVHV� RI� ROG� medinas and 
riads purchased by retired Europeans, and associated 
PRUH�WR�WKH�µQHRFRORQLDO¶SUR¿OH��LW�LV�FXUUHQWO\�WKH�SUR¿OH�
of the ‘middle class migrant’and ‘illegal’migrant that is 
visible in the so-called ‘popular’neighborhoods of several 
Moroccan cities (Tangiers, Casablanca, Marrakech, 
Essaouira, etc.). This visibility in these areas makes 
WKH� LQWHUDFWLRQ� SRVVLEOH� DQG� LGHQWL¿DEOH� E\� 0RURFFDQ�
respondents.

We can take as an example the emigration of Spaniards 
to Morocco, driven by the economic crisis and the high 
unemployment rate that increased by 32% between 2008 
and 2012 (Tchounand, 2013). According to the Spanish 
National Institute of Statistics (SNI), the number of 
6SDQLDUGV�RI¿FLDOO\�UHJLVWHUHG�DV�UHVLGHQWV�RQ�0RURFFDQ�

soil quadrupled between 2011 and 2013 (Garcia, 2013). 
Over the past two years, 62% of Spanish workers, were 
sent to Morocco by their companies, corresponding to 
WKH� µPLGGOH� FODVV� PLJUDQW¶SUR¿OH� LQFOXGLQJ� PDQDJHUV�
and workers in general.  Beyond that, there is a high 
‘illegal’immigration of unemployed Iberians who try 
their luck in Morocco, doing small jobs (waiter in cafes, 
mechanic, artisan, cook, mason, etc..) and settling in 
popular neighborhoods. 

Other modes of interaction (meeting in the street, 
public space, internet, tourism) actually went down. 
The popularity of social media in Morocco since 2010 
and especially since 2011 with a yearly growth of 3G 
LQWHUQHW� VXEVFULEHUV�RI��������EHWZHHQ� ODWH������DQG�
������ DFFRUGLQJ� WR� ¿JXUHV� E\� WKH� 1DWLRQDO� $JHQF\� RI�
Telecommunications Regulation , does not appear 
WR� LQÀXHQFH� WKH� YLUWXDO� LQWHUDFWLRQ� ZLWK� (XURSHDQV�� ,Q�
general terms, Moroccans have interacted more with 
Europeans in 2012 than in 2009.

The perceptions of similarities and differences 

LQ�YDOXHV�UHODWHG�WR�WKH�HGXFDWLRQ�RI�FKLOGUHQ�

)RU�WKH�LGHQWL¿FDWLRQ�RI�SULRULW\�YDOXHV�WKDW�SDUHQWV�IRFXV�
on in the education of their children a choice among six 
values was offered to respondents (curiosity, obedience, 
independence, respect for other cultures, religious 
beliefs and family solidarity). Respondents were asked 
to identify and prioritize those that seem important to 
them personally, and those they think European societies 
ZRXOG�SULRULWL]H�DQG�¿QDOO\� WKH�SULRULW\� IRU�VRXWKHUQ�DQG�
eastern Mediterranean countries.

Brought to choose from this list of six core values for their 
FKLOGUHQ�HGXFDWLRQ��0RURFFDQ�UHVSRQGHQWV�LGHQWL¿HG�¿UVW�
of all independence. This value increased from 23% in 
2009 to 52% in 2012 as an important value. In second 
position came respect for other cultures that evolved 
VLJQL¿FDQWO\�VLQFH������ZKHQ�LW�ZDV�ODVW�LQ�WKH�OLVW�RI�WKH�
personal preference as most important values (29%) 

6XUYH\�4XHVWLRQ� If you could start a new life, in which country of the 
world would you start it?�%DVH����RI�DOO� UHVSRQGHQWV� ���$QQD�/LQGK� �
Gallup Poll 2012).

Chart 13.3 
Preferred places for Moroccans to start a new life
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6XUYH\�4XHVWLRQ��In the last 12 months have you personally talked to or 
met with any person (or persons) from European countries? %DVH� % of 
DOO�UHVSRQGHQWV����$QQD�/LQGK��*DOOXS�3ROO�������

Chart 13.4
Interaction of Moroccans with people 
from European countries

2012
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2009
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)DGPD�$,7�0286  is Professor and Project Manager 
at the School of Governance and Economics of Rabat.

6XUYH\�4XHVWLRQ� Assuming that we limit ourselves to six values only 
I’d like to know which one of these six would you say is most important 
when raising children? And the second most important? %DVH� % of 
all respondents, % of the sum of ‘Most important’and ‘Second most 
LPSRUWDQW¶DQVZHUV�DUH�VKRZQ����$QQD�/LQGK��*DOOXS�3ROO�������

Chart 13.5
Key values to Moroccans when bringing up their 
children

Respect for other cultures 
42
13

Curiosity 
16
22

Religious beliefs 63
30

Family solidarity 33
30

Obedience  
40
23

Independence 
52
23

DQG� UHDFKHG� ���� LQ� ������ 7KLV� FRQVWLWXWHV� D� FOHDU�
change since 2009 when these two values were not 
considered the most important in children education.

$QRWKHU� YHU\� VLJQL¿FDQW� GHYHORSPHQW� ZDV� WKH� GHFOLQH�
of religious beliefs as an important value in children 
education compared to 2009 (63%). In 2012, only 30% 
of respondents said that religious belief was, for them 
personally, the most important value to be emphasized 
in the education of their children. But even with this 
decline, religious values are always emphasized as they 
ranked in the third position as well as the value of family 
solidarity mentioned by 33% of respondens in 2009 
and 30% in 2012. Values considered less important are 
REHGLHQFH��ZKLFK�IHOO�VKDUSO\�IURP�����LQ������WR�����
in 2012) and curiosity (also decreased in responses from 
22% in 2009 to only 16% in 2012). 

In terms of values to be conveyed to children in Europe, 
the perception among surveyed Moroccans highlights 
again independence (59%), with little change since 2009 
�������IROORZHG�E\�UHVSHFW�IRU�RWKHU�FXOWXUHV�������WKDW�
was in third position in 2009 (29%) and was in second 
SRVLWLRQ� LQ�������$�VLJQL¿FDQW�GLIIHUHQFH�UHJDUGV� IDPLO\�
VROLGDULW\�ZKLFK�ZDV�FODVVL¿HG�DV�ODVW�LQ�����������DQG�
which was promoted to the third most important values 
LQ�������������$QRWKHU�VLJQL¿FDQW�FKDQJH�LQ�WKLV�UDQNLQJ�
exercise of the educational values in Europe concerns 
WKH�GHFOLQH�RI�WKH�YDOXH�RI�FXULRVLW\�LQ�������UDQNHG��WK�
with only 21%) while in 2009 it was the second most 
important value (52%). Finally and without big surprises, 
the values of religious belief and obedience ranked last.

In terms of the perception Moroccans have about the 
priority values that people in other SEM countries wish 
WR� FRQYH\� WR� WKHLU� FKLOGUHQ�� QR� VLJQL¿FDQW� FKDQJHV� LQ�
answers can be observed in 2012 compared to 2009. 
7KXV��WKH�YDOXH�RI�UHOLJLRXV�EHOLHIV�LV�FOHDUO\�UDQNHG�¿UVW�
������� IROORZHG� E\� REHGLHQFH� �IURP� ���� LQ� ����� WR�
52% in 2012), and family solidarity (from 28% in 2009 to 
39% in 2012). Independence, respect for other cultures, 
and curiosity, which are considered fundamental in the 
Moroccans and Europeans upbringing of their children, 
DUH�FODVVL¿HG�KHUH�ODVW��

20092012


